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#2 The Bridgertons [

Endorse their Superfans
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A signi cant music streaming revenue tation strategy by introducing tiered pricing
opportunity in the music industry lies in models and offering premium content
recognizing the varying levels of user to the most dedicated fans. According
engagement. Current at-fee models to Goldman Sachs, superfan monetization
do not differentiate between casual listeners could add up to $4 billion in revenue

and highly engaged superfans. Streaming by 2030, representing a 16% boost
platforms can leverage the superfan segmen- to paid music streaming revenues.

lllustrative Superfan TAM

Paid Streaming Revenue (US$, billion) 16

Paid Subscribers (mn) 738
ARPU (US$) 22.8
% of Subs That Are Superfans 20%
Implied Number of Superfans (mn) 148
Implied Number of Non-superfans (mn) 591

Goldman Sachs Superfan
Monetization Research



Many music businesses have alreadyutilized
the superfan monetization approach. Station-

head recently released a new All-Access tier,

designed to identify and reward superfans.
During the beta test, over 150,000 users
unlocked All-Access with exclusive artist
content. Similarly, HYBE is expanding into
the superfan community economy with its

new THEUS superfan platform, which

provides creators with dedicated spaces
to upload content and interact directly
with their fans through comments, live streams,

and interactive features.

One of the largest global music companies

collaborated with DataArt to revamp their

existing legacy solutions for sales performance

related data. As a result, our team delivered

an application that aggregates data from
platforms like Amazon, YouTube and Spotify,
as well as social media channels like Face-
book and X (formerly Twitter). The solution
enhanced the client’s ability to analyze

and report on fan engagement, informing

potential superfan segmentation strategies.



T
#3 The Bridgertons

are Exclusive

Net ix s success with exclusive productions
like Bridgerton underscores the value

of unique content In attracting subscribers.
Music streaming platforms can emulate this
by Investing in exclusive artist partnerships
and content releases. Offering early

or exclusive access to new albums,

live recordings, and special editions can
enhance platform appeal and increase

subscriptions.
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According to Bloomberg’s recent report,

Spotify iIs planning to launch a Premium music
tier that includes access to high- delity audio.
This new tier, expected to cost at least $5
more per month, will include high- delity
audio and new playlisting and song library
manage- ment tools. This move will offer
additional sales for Spotify and its business
partners and could generate hundreds

of millions of dollars in additional revenue

for the music company.



#4 The Bridgertons
Host Grand Events
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Bridgerton-inspired events, tours and merchan-

dise have generated additional revenue
streams and increased fan engagement.
Following the record-breaking success

of Bridgerton’s rst two seasons, The Queen’s

Ball: A Bridgerton Experience, was created
to transport visitors to England’s Regency
era with live music, themed performances

and immersive atmosphere.

In the music industry, with the rise of AR
and VR technologies, virtual concerts are

becoming a powerful tool to engage audiences

and boost their revenue potential. According

to a report by Grand View Research, the global

virtual events market size was estimated at
USD 78.53 billion in 2023 and is expected
to grow at a compound annual growth rate

of 18.8% from 2023 to 2030.

For fans, avoiding large crowds at venues,

and experiencing their favorite artists

In an alternate world are compelling perks.
Tech giant Meta capitalized on these bene ts
with the launch of Meta Quest’s Music Valley

concert series.
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Virtual Events Market Size Research




Conclusion D

The global success of Bridgerton demonstrates
the potential for music streaming platforms

to leverage exclusive content, community
support, and innovative technology to drive
revenue and deepen fan engagement.

The opportunities are vast, and music
businesses should be bold in their creative
strategies and seek out innovative tech

partnerships to support them.

DataArt has a proven track record of success-
fully developing sophisticated music business
solutions and proprietary systems for the music

industry. Our music business software solutions

can help you utilize advanced music data
analytics to identify and monetize superfans
and capitalize on emerging popular media

revenue streams.
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About DataArt and Media

and Entertainment Practice™
L

DataArt provides customized music business The DataArt Media Practice helps media
solutions to help companies maximize companies pave their way into tomorrow s digital
the value of their content to improve revenue world, capitalize on emerging technologies,
and audience growth. With a global unlock new business opportunities, and stay
presence of over 5,000 professionals across at the leading edge of the industry. We help
30+ locations, our company leverages our clients provide unique experiences
In-depth industry expertise to architect, for individual consumers, embracing in-person
design, and build lasting, data-driven, and virtual formats, along with live-streaming
Al-powered solutions. and mixed media.
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